Getting to the Top of
Search Engines with Pay
Per Click Marketing
by Ivana Katz

F

or most small businesses,
getting to the top of the
Search Engines, such as
Google, and Yahoo is next to
impossible without using the services of a Search Engine
Optimisation company. Although
a very worthwhile exercise,
Search Engine Optimisation can
be quite costly.
The GREAT news is that you can get
your website to the top of search engines,
using Pay Per Click advertising.
Pay per click (PPC) advertising is
when an advertiser (you) pays for each

qualified click that sends a search engine
user to the advertiser’s web page. PPC
requires you to bid on keywords or phrases that relate to your business. The best
known pay per click service is Google
AdWords.
Generally you can bid from as little as
a few cents per visitor. However, the more
you bid the higher up in the search engine
your advertisement will appear. Pay per
click is a great way to deliver targeted and
qualified visitors to your website at a very
reasonable price.
It is a good idea to experiment with
different PPC search engines to find the
one that works best for you. In addition,

you will need to spend time testing your
keywords and ads.
The largest and most popular of all the
pay per click search engines is Google
Adwords. Like all PPC search engines,
your Google AdWords ads are ranked by
the bid price you are willing to pay, but
Google also takes into account the relevance of your ad and will give precedence
to ads with higher click-through rates.
Therefore you could be paying $0.01 more
per click than the advertiser ranked above
you, but he has a better clickthrough rate,
giving him greater “value”, according to
Google.
For more information check out:
Google Adwords https://adwords.google.com
The great advantage of using Pay Per
Click advertising is that you can set daily
budgets, target your ads by location, eg.
Sydney or Melbourne or by country. You
can easily change ads and keyword selection and even choose the times your ads
will show.
Google Adwords has a number of
excellent tools available to make the most

Our Amazing Offer!
Try Before You Buy
We are so confident you will love this Business Opportunity and the generous, secure
income it will create for you that we are prepared to let you TRY BEFORE YOU BUY

Ph: 02 989 44888
or email info@freehousepricecheck.com

Unrestricted State Licenses now available.
Option 1: Low cost entry $10k with an option to convert to a full license anytime within 12 months
Option 2: Full license $20k
Option 3: Get started for as little as $2k but special conditions apply.
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TRAFFIC ESTIMATOR.

of your campaign.

KEYWORD TOOL.
Helps you build a master list of new
keywords for your ads and review detailed
keyword performance statistics like advertiser competition and search volume. The
Keyword Tool is a great way to generate
synonyms and variations of your existing
keywords. Adding these terms to your
keyword list can help ensure that you do
not miss out on relevant traffic.

CAMPAIGN OPTIMISER.
The Campaign Optimiser uses
Google’s advanced technology and experience with AdWords ads to your advantage. The tool automatically analyses your
keyword-targeted campaign (including
your budget, keywords, ad text, geo-targeting, and landing page) and generates a
proposal to improve your campaign’s performance.

GOOGLE ANALYTICS.
Use Google Analytics to learn which
online marketing initiatives are cost effective and see how visitors actually interact
with your site. Make informed site design
improvements, drive targeted traffic and
increase your conversions and profits.
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This great tool allows you to try out
specific keywords and phrases to see what
the likely results would be if you actually
tried them for real. You can find out:
•
•
•
•

How popular a keyword or phrase is
likely to be.
How many times that keyword is
typically clicked on per day.
What the average cost per click
would be to you.
How many clicks you could expect
to get per day, depending on the
budget you set.

WEBSITE OPTIMISER.
Website Optimise helps online marketers increase visitor conversion rates
and overall visitor satisfaction by continually testing different combinations of site
content including text and images.

CONVERSION TRACKING.
Make the most of your advertising
budget. Conversion tracking helps you
identify the keywords that deliver for you
so you can make smarter budgeting decisions. The set-up process is quick, and

along the way, you can customise the feature to fit your unique needs.
For a directory of other Pay Per Click
campaigns, go to:
Pay Per Click Directory http://www.payperclick
searchengines.com/directory/
If this is all too hard, you can employ
the services of a company such as
Sponsored Linx and they will organise the
campaign for you. In fact, they promise
that they can get you on the first page of
Google when someone searches for your
company’s keywords within 24hrs. For
more information, go to:
www.web4business.com.au/websitemarke
tingPPC.htm
Ivana Katz is the owner of Websites 4
Small Business, a company specialising in
the design and promotion of small and
home-based business websites. She
believes that every business deserves to
have a successful website, no matter what
its budget is. info@web4business.com.au
- http://www.web4business.com.au
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Business Opportunities Top 12 (by Hits)
Rank
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Title
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$3,712.00 p/w from home
Would $3,000 A Week Make You Happy?
Home businesses must have an Internet address. It's easy.
Work From Home Presentation
At Home Mums
The 70c Service that Sells for $40
Business Opportunity suited for Stay Home Mums
Pay Off All Your Debts and Achieve Financial Freedom ...
Escape the Workforce!
Manufacturing high demand cleaning products!!!
1900 Phone Number Business.
Free Reports On How To Create Killer Copy

684
532
506
389
378
374
342
294
286
253
246
118
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