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Peninsula wehsite consultant lvana Katz believes business operators could use social media in o number of ways Lo gat better known,
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OULAL et exploced into tha public

colseiousness o couple of yenrs ogo

when names such s MySpace and
Faocehook starbed gaining currency,

Ry i 20K esich Toasted about 120 million
users, bl they are just (e high-pratile, tpof
the-ieabers in o space where thonsands of
anling comprunities pow allow people to
sogiallse and inleract unline,

Soits hardly surprising busitess has
o switcted ibs focns from concerns abimst
Uve workplace distroction of soclal
natwarking te fguring out how (o lammes
the marketing patentinl of the phereamenon,

Ao it suoms small insiness is at the
ferefmant of the traml. Analyvst Anne
Hartledt-Bragpe, Austealian nuannging

directoraf =ncial compuiting consulraney
Headshif and educational advizar ta the
Australinn Businesswomen's Network
[ABM, balloves Use secdor netually has an
inbuilt advaniage over lveger competitors
inusing soclal neediz,

Nz Bartleth Brapg, who developsd the
ABNE own catline learning commusniiy,
Mentoriel, sail smaller operators cowld
takie better mivantage of its intoractivity
and the chanee i g them o enpame awd
have eonversations with eoristing or
potential cuslamers.

SILs allabiost communicating moce
edlectively amed reaching out t people you
wirlldi't eeeessnrily have had

conattunicntion with proviously,” sl said.

Wkl smnll husinesses can o 13 position
thomselves as authentic, real people which

~ corporites can'Lda, Thiy cin try. but
the're less likely to succeed.

Shea sl they could use this oppartunily to
Riuge sentiinent and expectations nnd betmor
et enstoner el Shesnid many peaple
in lnesiness were detereed by the negative

- possibilities of a o et allawed fros and
unfiettered twoway comasent, hut smor
operabors could e Ut into a positive,

“Peaple allen say L nwe, What if someone
snys senething really bl nbaut my
busine=s" and my reaponse is, ‘Ton't o
wamt io know?"

Shesnid they eewld tirm it araund by
tnking the eritheksm on board wnd boing
propoard b responcd to il

Peninsuln welsite consultand Ivinn Kalz,
foumider of Webstles 4 Small Business, snfid
hasiness aperators cowld wse sacinl modin

0 nember of ways topel betior-knovn —
by erenting their own profiles on o ar
tuare sites, by sotting up teirown groups
wr forems ar by becoming reguliar
contribulors to existing groups.

Shesnid thee bi advantages e small
Basinesses with limiled marketing budgsts
weans Lhint they conld jnin and pacticipaie for
Trewand it was o patent. vieal narkeling
mekinm, Bt shesnid the key Lo being
scvessful by in nvobding sy land sell and
Db preparved to mnkoe gonwbse, helphal
and interesting contributions.

SWhen i bisiness hns o profile that
peaple recopgnise, thay can Uien influenose
discussion, eronte content aml push
vigibility for links, all of whicl teen gives
themn the power to influence,” Ms Kats said,
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“Uince a buginess has a vojee,
marketing beromes a soft sell
rather thamn & hard sell."

She said the frst step was to find
asorial network that fitted the
target market. “They have to find
where thelr market hangs out and
the way todo that s to skgn upanmd
thren just liston and watch what is
happening on that network, what
Penple are talking about, what
thetr problems are,

“I's mot about selling, s about
muaking friends. so if yoo see
s bty naking a quest oy
about Something you know ahout,
themn you wanld rake a post, '

DAVID MOORE, founder of Dea Why business

1 Hate My PC, has fust made his second foray
oo social media by joining Linkedin aftér a less
than encouraging stlempt b years ago.

Hp sald he now regarded it as " anotier ool
i the toolkit™ bt an essential part of the
markating mix for Small businesses,

"l you'ra in basiness and you want to getin
touch with peoplt, it's & bit silly 1o ignare the
miedium whers S0 many peophe are gathedng,”
v zabd, *1'm hoping it will help me raise brand-
awarenass and got somia viml nedworking goirg
50 thal peopls see my brand, find out what | do,”

br Moone said he baited oul of Linkedin at his
first attempt bocawse it was then poarly
designed and “mistehaved™ but these
problems had cleary bean resohed,

Hea said ha genoraly counsollsd his clients
wgainst bacoming rarly ddopters of naw

for sirmiar reasons, He Said peopla
sill needed to approach social media with a bit of

caution. A kot of it is still a ba dangarous,'” hi
saicl. Oy today | was senl a viral message via
Facebook that looked genuine but when | locked
it it | found it infectod peopla’s machines.

JULIET POTTER of Avalon, joundar ol
autornotive wobsite for women, AuloGhic, is an
enthusiastic propanant of social media,
regularty posting to six different sites.

“1pet a raport telling me whene tha traffic to
my website is coming from and 30 per cent of it
comas from those siles of the articles | have
submitted to other aites,” she shid.

M= Potber sald it was a great tool Tor pautting
small businessas on amom level-footing with
“the big guys".

She saick: “In this online Space you"re onby
Timitescd by the man hours you want 1o put indo it

“Wia are a website busingss so finding people
wivD are already imvobeed in the medium and
alrendy active onling gives us & great stan.”

SILLY TO IGNORE SOCIAL MEDIA, BUT ‘APPROACH WITH CAUTION’

DOs

B Submit original and inferesting content -
Toous on quality over quantity.

¥ Ba cordial, friendly and positive.

B Participato as much s possible,

B Think longér term = you need to give
something to the community belore you star
loaking for @ returh.

DON'Ts
B Avold any hard-sell, mstead provide
Indermation and offer solutions to problams,
B Hever spam social networking sites or subm
Press Fleases.
B Try nivk to submit items amd run - the more
tirme you spénd on the site and the more activ
You #E the more comments you will rocelie,
N Don't get angry st negative commaernt, Use i
a3 constructive criticism and try to learm from
= by dvana Natz, Wobsites 4 Busine



