Does your website
need an Extreme
Makeover?

by Ivana Katz

enjoying a quiet dinner at

home, when suddenly
CRACK! - part of my tooth broke
offi!!!! “Damn™ I thought, “Now
what?” I immediately went online
to see if I could find a dentist that
is open on Saturday morning. So
I searched and searched.

The good news was there were plenty
of dentists in my area ... the bad news was
that 1 couldn't find whether they were
open on Saturdays. After looking through
various websites for about an hour, T nar-
rowed it down to three dentists, who were
open on the weekend. But in the end there
was no competition as only one of the
dentists had a professional looking weh-
site!

Don’t get me wrong the website was-
n’t flash, but it was clean, easy to navigate
and most of all, provided me with the
information | was looking for. T phoned
the next morning, made an appointment
and even got to see a dentist that day!

After that experience, it really hit
home ... what difference a professional
looking website makes! 1 am sure most of
the dentists in my area are great at what
they do, but none of their websites por-
trayed that. As a result they lost a cus-
tomer who will spend hundreds, possibly
even thousands of dollars on their servic-
es.

S0 if you have a website and are hop-
ing it will bring you lois of visitors who
will turn into paying customers, it is
EXTREMELY, let me say that again
EXTREMELY IMPORTANT that your
websile:

It-was Friday night and I was

1. Is Visitor FRIENDLY.

What this means is that vour cus-
tomers must be able to find what they are
looking for easily and quickly, And that
means a great navigational system, Most
websites either display their navigation

you offer great service andfor products
Make sure the testimonials are real and
possihle provide contact details of the per-
son who supplied you with the testimoni-
al.

If you don't have any right now, get
them! Simply email your customers and
ask for their feedback on your business
and service. Most happy customers will
gladly provide this.

You could also include before and
after photos. Show the problem picture
and beside it show the picture of resolu-
tion, with an explanation of your product’s
benefits.

bar on the left or at the top. |
And since most people are
used to this type of naviga-
tion, it's best to stick with it,
It also helps to include your
navigation bar at the bottom
of each page to save your
visitors from having to scroll
back to the top.

2. Focuses onN
YOUR CUSTOMER'S
NEEDS.

Rather than trying to “sell your busi-
ness”, let your prospects know how your
product/service is going to benefit them.
Emphasise the benefits and solve prob-
lems. Make this the focus of everything
you write on every page of your site.
Don’t try to sell visitors your products or
service, help them.

3. THERE ARE NO SPELLING
MISTAKES.

Ensure there are no spelling or gram-
matical errors. Check that all links are
working and graphics display correctly.

4. PROVES CREDIBILITY.
Include testimonials from your current

customers to show your potential clients
that you are trustworthy, reliable and that

5. ConTAcCT
DETAILS.

Place contact details in
as many places as possible,
Make 1t easy for your cus-
tomers o contact you.
Create a special *Contact
Us™ page, include your
details in “About Us” page
and also at the bottom of each
Information to include: business

page.
name, physical address, mailing address,
telephone, fax, email, emergency number,
website address and most importantly,
don’t forget to include your business
hours.

6. OFFers A MoNEY BAack
GUARANTEE.

The longer the guarantee, the maore
effective it will be. It could be 30 days, 6()
days, 1 year or lifetime. Remember you
are trying to take the risk out of doing
business with you,

7. PROVIDES INFORMATION
THAT PEOPLE ARE LOOKING
FOR. ;

If you don’t provide it, someone else
will. Content is still the king. You should
include as much information as possible -
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not only detailed descriptions and prices
of your producis and services, but also
free resources, articles, reports, ebooks
relating to your indusiry, service and
products.

You can easily source free informa-
tion on the internet. This will ensure that
customers will keep coming back to your
website, even if it is just to get informa-
tion. The more they visit, the more you
will stick in their mind as an expert and
the next time they are ready to order your
productsfservices, you will be their first
choice.

If your website features any of the fol-
lowing, your website definitely needs an
EXTREME MAKEOVER or at least a
face lift,

1. Flash intros, revolving globes, bev-
* elled line separators, animated mail
boxes

2. Loads of pop up or pop under boxes

3. Autoplay music. Allow your cus-
tomer to play music only if they
choose.

4. Hit counters of the free variety,
which say “you are 27th visitor™

5. Date and time stamps, unless your
website is updated daily or weekly

6. Busy backgrounds.

Ask yourself - does my website por-
tray the professional image I want my
customers to see? Have I provided all the
information that my customers may want
or need to know? If you answered no to
either of these, call your website designer
today or you could lose thousands of dol-
lars as your customers head to your com-
petitor’s door.

INTRODUCTION
TO THE INTERNET

a language all of its own.

by Marian Drazil
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to how wonderful and yet how

strange, we the human race
can be at times. In the past two
years I have come to know the
Internet and everything it has to
offer, and I sincerely believe that it
is structured so only those people
who have the time and energy to
dedicate their entire life to work-
ing out how to confuse the rest of
us, can actually understand it.

If you as a small business owner want
to have a successful presence on the web
then contemplate on my following ram-
bles before you take any further steps 1o
seffing up your own website. Don't get me
wrong, the intemet has a fascination that
keeps me sitting at that infernal machine
night and day trying to understand the lat-
est new software or making the decision
as to whether to code my new website site
in HTML or PHP, or both, of which T am
proficient in neither to any great degree.

So, [ am going to share these insights
with you in the hope that you at least take
into consideration whether this exercise of
you setting up your own websile is really
the most desirable way to go about estab-
lishing your internet presence.

The internet has a language all of its
own, it is neither of the two specific codes
I mentioned previously yet it is both of
those and many more. They all intertwine
and mingle and somelimes get so con-
fused you are not certain what you are
looking at any more and God forbid if you
ask someone for help, the questions they
ask are as confusing as the answers they
give.

Consider learning Russian and just as
you seem to have come Lo grasp the basics
of asking for a loaf of bread. someone
comes along and suggests you learn
Japanese instead because that is what
everyone is going to speak in the future or
at least for the next month as they are con-
templating on changing to German
because people are eating more sausage

y
l t never ceases t0 amaze me as

than ever before. | searched for answers (o
this dilemma and concluded that there
appears to be no structure in the system of
internet coding, or is it only that I came
inte it so late in life that the grey matler
just can’t take it all in.

S0 here you are with a thriving busi-
ness and a longing to take your business to
the world so you purchase an easy DIY
software program or use the existing one
that comes with your basic setup, only to
find that you cannot understand how to get
started as the wpgraded programs are not
the same as the instruction.

MNever mind, you figure that you can
always get in touch by emailing their sup-
port service, of course being mindful of
time zones as they are probably located in
Romania. So, you go to the support serv-
ice to locate the Contact Us email address,
only to find that they have a series of ques-
tions for you to work through just in case
the solutions are in the FAQ { Oh! FAQ =
Frequently Asked Questions), did I hap-
pen to mention that you also need to learn
Acronyms as well,

Having fastidiously gone through and
perused every problem and it’s solution in
the FAQ, you decide your answer doesn’t
appear to be there so you move onto the
forums as any self respecting site needs a
forum for the lodgment of, and solutions
to... you guessed it... more problems, By
this time you have logged in and become
a member several times over and have
added more user names and passwords to
your lengthy and ever growing list of
important things to remember.

After the first hour has passed you
come to the slow realisation that you are
not going to find the answers to you par-
ticular questions, as most questions listed
are followed with a response from the
moderator to the effect that if the access
information to the FTP and the MySQL
{and vou thought you had seen the last of
the acronyms) is emailed, they will attend
to it privately. Finally afier sending the
email you should have sent a full week
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